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safeharbor statement 
During this presentation we may make various remarks about the companyõs future expectations, plans 

and prospects, which constitute forward-looking statements for purposes of the safe harbor provisions 

under The Private Securities Litigation Reform Act of 1995.  Actual results may differ materially from 

those indicated by these forward-looking statements as a result of various important factors, including 

those discussed in blinkxõs most recent prospectus, which is on file with the Financial Services 

Authority.  

 

Any forward-looking statements represent our views only as of today and should not be relied upon as 

representing our views as of any subsequent date.  While we may elect to update forward-looking 

statements at some point in the future, we specifically disclaim any obligation to do so, even if our 

estimates change and, therefore, you should not rely on these forward-looking statements as 

representing our views as of any date subsequent to today.  

 

During this call we may be referring to non-IFRS financial measures.  These non-IFRS measures are not 

prepared in accordance with generally accepted accounting principles.  A reconciliation of the non-IFRS 

financial measures to the most directly comparable IFRS measures will be made available in the Investor 

Relations section of our website, www.blinkx.com, under the heading Investors. 



results 
highlights  

Results ahead of analyst consensus on all key metrics including top line revenue  

and gross profit  
 

For the year: 

Å Revenue increased over 140% from FY2009 to $33.7m 

Å Gross profit up 123% from FY2009 to $21.9m  
 

For the second half of 2010:  

Å EBITDA of $0.03m, compared with LBITDA of $5.85m in the first half 

Å Revenue of $20.6m,  a 57% increase from the first half 

Å Gross profit of $13.4m,  a 58% increase from the first half 

Å Significant reduction in cash used by operating activities of $2.6m,  compared 

with $8.0m in the first half ð as planned 
 

Video streams in the UK and US grew by 186% (comScore) 
 

Daily Video Search run rate increased over 169% to 22.6m searches per day in 

March 2010,  from 8.4m per day in March 2009  

 

New, expanded distribution agreements with top partners, including  Ask and the 

ITN Premium News Network (Daily Mail, Express, OK! Magazine, etc) 

 

blinkx AdHoc enjoyed considerable success with 837 premium brands using the 

platform through the year, including Coca-Cola, Virgin and Toyota 

 

Significant progress on the technology front, including the launch of blinkx    

Music and a successful beta launch of Cheep, the first product built on       

blinkxõs Transaction Hijacking technology 

 

 

 



customer  
wins 

http://www.vmsinfo.com/index.html
http://www.healthvideo.com/


EXTENDING THE CORE MODEL: 

overview 
 

New Platforms 
Å Increased adoption of mobile devices, Internet-ready televisions and desktop applications has 

opened new market opportunities for the blinkx video search engine 

Å Existing technology, content partner base and advertising model are readily translated to these 

exciting new markets 
 

Improved Targeting 
Å blinkx AdHocõs unique contextual targeting technology has driven sustained growth for blinkx 

over the last three years since its release 

Å AdHoc is now also being used to drive increased video advertising revenues on third party 

sites and services, including Ask.com and the ITN Premium News Network 

Å With Targeting now a proven differentiator, blinkx will continue to invest in the AdHoc 

platform to develop and deploy new forms of targeting 
 

Transaction Hijacking 
Å Built on Autonomy IDOLõs Implicit Search technology, Transaction Hijacking has the potential to 

disrupt the traditional ecommerce marketplace 

Å Initial beta launched during FY2010, further roll-out will occur through this financial year 

 

 

 

 



NEW PLATFORMS: 

m.blinkx.com  

ñFinding videos on your mobile just got a bit easier  

as Blinkxélaunches a dedicated mobile versionò  

Tom Phillips, The Metro  

Handheld Video: the next battlefield 

Å 66% of mobile traffic will be video within the next five years 

(Cisco Mobile Forecast) 

Å Mobile Video users will increase 34% CAGR over next five 

years, to 95m in US alone (Coda Research) 

 

Key technological and commercial drivers 

Å 42% of US consumers owned a smartphone in December 

2009, compared to 15% in October 2006 (ChangeWave 

Research) 

Å Global mobile advertising, worth $3bn in 2009, is set to 

grow to $15bn by 2013 (The Morgan Stanley Mobile 

Internet Report) 

 

m.blinkx: blinkxõs debut in this exciting space 

Å Worldõs largest and most advanced mobile video search site 

Å New interface to facilitate use on a smaller screen, index is 

automatically limited to only mobile-ready videos 

Å Immediate compatibility with all key devices including Apple 

iPhone, Google Nexus One, HTC Desire and Magic, and 

Blackberry Bold 

Å blinkxôs internal (content partner) index already encoded in 

MP4 and thus fully compatible with the m.blinkx site 

Å Fully compatible with blinkx AdHoc 
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IMPROVED TARGETING:  

AdHoc on Ask.com 

Å AdHoc now delivering premium, targeted 

video advertising on Ask.com 
 

Å Continued success has fueled expansion of 

core video search partnership 
 

Å Video advertising is a powerful 

monetization tool that delivers premium 

CPMs which Ask was not able to capitalize 

on previously 
 

Å blinkx now powers entire Video experience, 

on Ask.com, adding playback and category 

browsing to video search experience 
 

Å Leveraging AdHoc, blinkx will be 

responsible for selling all video advertising 

on Ask.com 
 

Å Potential to generate significant incremental 

video views and monetization by adding 

relevant video results into Ask text search 

results 

 

 

 

 



[Screenshot of the 

website (a feed of 

interesting shopping 

data)] 

[Screenshot of a 

product page with 

cheep bar alerting user 

to a better deal] 

[Either another 

screenshot or some 

high level stats on the 

size of the ecommerce 

market from 2009] 

TRANSACTION HIJACKING: 

Cheep 

A new way to shop online 
 

Å In 2009, 154 million people in the U.S. bought something online, and online retail sales in the U.S. 

are forecast to be nearly $250 billion in 2014 (Forrester) 

Å Cheep is a community of people who shop online.  Cheep brings social networking and the 

sharing of information, products and offers to traditional ecommerce. 

Å Autonomy IDOL Implicit Search enables Cheep to provide transaction data, product information 

and price comparison to the user as they shop 

Å Back-end marketplace provides unprecedented real-time view onto online shopping activity and 
enables for real-time bidding and transaction ôhijackingõ by retailers 

 

 

 

 

 


